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SANT GADGE BABAAMRAVATI UNIVERSITY ,AMRAVATI
SPECIAL NOTE FOR INFORMATION OF THE STUDENTS

@

@

Notwithstanding anything to the contrailyis notified for
general information and guidance of all concerned that a
person, who has passed the qualifying examination and is
eligible for admission only to the corresponding next higher
examination as an ex-student or an external candidate, shall
be examined in accordance with the syllabus of such next
higher examination in force at the time of such examination
in such subjects papers or combination of papers in which
students from University Departments or Colleges are to be
examined by the University

Be it known to all the students desirous to take examination/
s for which this prospectus has been prescribed should, if
found necessary for any other information regarding
examinations etc., refer the University Ordinances Booklet
the various conditions/provisions pertaining to examination
as prescribed in the following Ordinances.
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Ordinance No. 109 : Recording of a change of name of a
University student in the records of the
University.

Ordinance No. 6/2008 : For improvement of Division/Grade.

Ordinance No0.19/2001 An Ordinance for Central Assessment

Programme, Scheme of Evaluation and
Moderation of answerbooks and

preparation of results of the

examinations, conducted by the
University Ordinance 2001.

Dineshkumar Joshi
Registrar
Sant Gadge Balfsmravati University

Academic Council in its meeting held on 29th Decemb@92 had
decided that the Pattern of Question Papers on the Unit System will remain
as itis except Short Questions, for M.Com. Examinations.

PATTERN OF QUESTION PAPERS, BASED ONABOVE DECISION AND
UNIT PATTERN, FOR M.COM. PART-I AND PART-II EXAMINA TIONIS AS
UNDER:-

Ordinance No. 1 : Enrolment of Students.

Ordinance No. 2 ; Admission of Students (Applicable from 1994 Exams. of M.Com. | & I1)

Ordinance No. 4 : National cadet corps (1) Syllabus has been divided into units equal to the number of

Ordinance No. 6 ; Examinations in General (relevent gquestions to be answered in the paPereach unit there will
extracts) be a question.

Ordinance No. 18/2001 An Ordinance to provide grace marks

(@ Number of question will be inaccordance with the unit
prescribed in the syllabi for each paper i.e. there will be one
question on each unit.

for passing in a Head of passing and
Inprovement of Division (Higher Class)
and getting Distinction in the subject
and condonation of defficiency of (3) For every question there will be an alternative choice from
marks in a subject in all the faculties the same unit.
prescribed by thestatute NO.18,
Ordinance 2001.

Ordinance No. 9 : Conduct of Examinations (relevent
extracts)

Ordinance No. 10 : Providing for Exemptions and
Compartments

Ordinance No. 19 : Admission of Candidates to
Degrees.

*kkkk
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SANT GADGE BABA AMRAVATI UNIVERSITY

ORDINANCE NO.19 OF 2003

Examinations leading to the Degree of § OIS 9IRTd )

Master of Commerce
(Bi-annual pattern) Two yearcourse)
Ordinance, 2003

Whereas it is expedient to make an Ordinance to provide for the
Examinations leading to the Degree of Master of Commerce (Bi-annual pattern
(Two Year course) for the purposes hereinafter appearing, the Management
Council is hereby pleased to make the following Ordinance.

1 This Ordinance may be called “Examinations leading to the Degree
of (9 TIS¥ 9N1d ) Master of Commerce (Bi- annual patterny¢r
year course) Ordinance, 2003.”

2. This Ordinance shall come into force from

)

the Academic session 2003-2004, for Semester | & Il of
M.Com.Part-1, and

the Academic session 2004-2005, for Semester Il & IV of
M.Com.Part-ll

2(A) There shall be four examinations for the Degree of Master of
Commerce i.e.Semester-l, II, [ll & IV of two academic yehnstion.

3.(A)M

(n

®)

The Examinations leading to the Master Degree Course in
Commerce shall be held twice a year at such places and on
such dates as may be appointed by the Board of Examinations.

Subject to his compliance with the provisions of this Ordinance
and of any other Ordinances in force from time to time an
applicant for admission to the Semester Examination of the
M.Com. course shall have-

() been admitted to a Bachelwof Degree in Commerce of
the University or of any otheétatutory University

(i) Prosecuted a regular course of study for not less than
oneAcademicyear in a College or Department recognised
for the purpose by the University

Without prejudice to other provisions of Ordinance relating
to the Examinations in General i.e. origi@atlinance No.6,the
Provision of paragraphs 5,8,10,26 and 31 of the said Ordinance
shall apply to every Collegiate candidate.

As accepted by the Management Council, dated 26/4/2004, and amended
by Ordinance No. 8 of 2004, 35 of 2005, 4 of 2007 and 9 of 2011

4

Notwithstanding anything contained in any Ordinance or Regulation,
Medium of instructions as well as Medium of Examinations of all
the papers including Dissertation and a viva voce shall be English,
Marathi and Hindi.

An applicant for the Examination prosecuting a regular of study
leading to the Degree of Master of Commerce shall not seek
admission to any other course of this University or any other
University or shall not appear examination of this University or any
other University in same academic session.Contravention of this
shall result in cancellation of his/her admission to the course of
Master of Commerce.

(A)  Anexaminee of Semester-l1 (M.Com.)Examination shall be
examined in the following subjects namely:-

SEMESTER-I

1) Managerial Economics

2) Services Marketing and Customer
Relationship Management.

3) Advanced Financial & Cogccounting

4) Banking & Insurance Services.

(B) Anexaminee of Semester-ll (M.Com.) Examination shallbe
examined in the following subjects namely:-

SEMESTER-II

1) Accounting for Managerial Decisions

2) Strategic Management

3) Management Concept & Organisational Behaviour
4) Computer Applications in Business.

(©)  Anexaminee of Semester-l1ll (M.Com.) Examination shall be
examined in the following subjects namely:-

SEMESTERHII

1) Elements of Co-operation

2) SatisticalAnalysis

3) Corporatélax Planning & Management
4) E-Commerce and legal security

(D) Anexaminee of Semester-IV (M.Com.) Examination shall be
examined in the following subjects namely:-

SEMESTER-IV

1) Project Report andiva-voce
2) Any one combination from the following
l. MC2.61 Financial Institutions & Markets
MC2.71 Project Planning & Control
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MC 2.81 SecurityAnalysis & Portfolio
Management.
Il. MC 2.62 Advertising & Sales Management
MC 2.72 Marketing Research
MC 2.82 International Marketing 9
M. MC 2.63 International Business Environment '
MC 2.73 International Marketing
MC 2.83 ForeignTrade Policyprocedures
documentation.
The applicant shall be admitted to the next Semester as per following
eligibility table. 10.
Eligibility Table
Name of Exam. The Students The Students 11
should have should have
completed the passed in
term satisfactorily all the subjects of
the Examination of
: 3. 4, 12,
M.Com.Part-| M.Com.Part-| —
Semester | Semester |
M.Com.Part-| M.Com.Part-| —
Semester | Semester I
M.Com.Part-Il Semester I
Semester I M.Com.Part-Il M.Com.Part-|
Semester-I
M.Com.Part-Il Semester |V M.Com.Part-|
Semester |V M.Com. Semester-I|
Two copies of project report (Printed or type written) shall
be submitted to the University through the Supervisor of the 13.
candidate and the Principal/Head of the institution/Deptt.
atleast a fortnight prior to the date of commencement of the
written examination.
(@) A candidate shall submit with his Project Report, a
certificate from the Supervisor to the effect.
() that the candidate has satisfactorily conducted research 14.

for not less than one academic semester;

(i) thatthe candidate of sufficiently high standard to warrant
its presentation for examination.

(i) Candidate shall submit his Project Report that the Project
Report is the result of his own research work and the

6
same has not been previously submitted to any
examination of this Universifyor any other University
The Project Report shall be liable to be rejected and /or
cancelled if found otherwise.

The scope of the subjects shall be as indicated in the syllabus. In
Order to pass at the Semester I,11, Ill,& IV Examinations, an examinee
shall obtain not less than 40% marks in each papdr atleast 50%

of the aggregate marks in all the papers taken together as given in
appendices A,B,C,D & E appended with this Ordinance.

A student appearing for Project Report, Semester IV Examination
will have to pay an additional fee of Rs.100/- for Project Report in
addition to usual Examination fees.

An examinee who is unsuccessful at the examination shall be eligible
for admission to the examination on payment of a fresh fee prescribed
for the examination together with an Ex-Student fee of Rs.20/- and
on compliance with the conditions of the Ordinance in force from
time to time.

()] There shall be no classification of successful examinees at
Semester 11, [ll Examinations.

(I Examinees who are successful at the Semester-IV Examination
and who have obtained not less than 60% marks in the
aggregate prescribed for the Semester-LILII & IV
Examinations taken together shall be placed in the First
Division, those obtaining less than 60% but not less than
55% marks in the Higher Second Division, those obtaining
less than 55% but not less than 50% marks in the Second
Division.

Provisions of Ordinance No.18 of 2001 relating to an Ordinance to

provide grace marks for passing in a head of passing and

Improvement of Division (Higher Class) and getting distinction in

the subject and condonation of deficiency of marks in a subject in

all the faculties prescribed by the Statute No.18, Ordinance 2001 and
of Ordinance No.10 relating to Exemptions and Compartment shall
apply to the examination under this Ordinance.

Any person who has obtained a Third Division at the M.Com.
Examination of this University shall be eligible to take the examination
again under this Ordinance in the same subject or group of subjects
as the case may be for improving his division. In such a case, the
provision of Ordinance No.138 relating to improvement of division
shall apply
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16.

17.

18.
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w3 8) (M.Com. Semester-l or Semester-Il or Semester-l1l or Semester-
IV) Examination shall have the option of being not declared successful
at the examination in case he does not secure a minimum of Second
Division marks, Higher Second Division marks (55%) at the
examination. The option shall have to be exercised every time an
application is submitted to either of the four examinations and shall
be on the proforma printed on the application form itself, once
exercised the option shall be binding upon the examinee and shall
not be revoked under any circumstances.

As soon as possible after the examination but not latter thanthe 30
June next following for the examination held in March/April aritl 28
February next following for the examinations held in October/
November the Board of Examinations shall publish a list of successful
examinees arranged in three divisions in accordance with the
provisions of Paraghaph 12(Il) of this Ordinance. The names of
examinees passing the Examination as a whole in the minimum
prescribed period and obtaining the prescribed number of places in
the First or Second Division, shall be arranged in Order of Merit as
provided in the Examinations in General Ordinance No.6.

Provided that the merit list shall only be published for summer
Examination.

Notwithstanding anything to the contrary in this Ordinance, no
person shall be admitted to these examinations if he has already
passed the same examinations or an examinations of any other
statutory University which has been recognised as equivalent to
that examination.

Examinees successful at the M.Com. Semester LILII & IV
Exminations shall, on payment of the prescribed fee, receive a Degree
in the prescribed form signed by tiee-Chancellar
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Appendix-A
Master of Commerce
*Semester-I
Paper No. Subject & Paper Duration Theory/ Max. Min.  Min. Periods
ofExam. Sessional Marks Pass Aggre. per
hours. Marks Marks week
M.Com.101 Managerial Economics 3 Theory 80 32 4
Sessional 20 08
M.Com.102 Services Marketing and 3 Theory 80 32 200 5
Costomer Relationship Sessional 20 08
Management
M.Com.103 Advanced Financial & 3 Theory 80 32 5
Cost Accounting. Sessional 20 08
M.Com.104 Banking & Insurance 3 Theory 80 32 4
Services Sessional 20 08
Appendix-B
Master of Commerce
*Semester-I|
Paper No. Subject & Paper Duration Theory/ Max. Min.  Min. Periods
ofExam. Sessional Marks Pass Aggre. per
hours. Marks Marks week
M.Com.201 Accounting for 3 Theory 80 32 5
Managerial Decisions. Sessional 20 08
M.Com.202 Strategic Management 3 Theory 80 32 200 5
Sessional 20 08
M.Com.203 Management Concept & 3 Theory 80 32 4
Organisational Behaviour. Sessional 20 08
M.Com.204 Computer Applications 3 Theory 60 24 5
in Business Pract. 40 16

Paper at S.No. M.Com/204 Computer Applications in Business shall be
partally internally assessed. The assessment shall be based on distribution.
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Appendix-C
Master of Commerce
*Semester-ll|
Paper No. Subject & Paper Duration Theory/ Max. Min.  Min. Periods
ofExam. Sessional Marks Pass Aggre. per
hours. Marks Marks week
M.Com.301 Elements of 3 Theory 80 32 5
Co-operations Sessional 20 08
M.Com.302 Statistical Analysis 3 Theory 80 32 4
Sessional 20 08 200
M.Com.303 CorporateTax Planning 3 Theory 80 32 4
& Management Sessional 20 08
M.Com.304 E-Commerce and Legal 3 Theory 60 24 5
Security Pract. 40 16

Paper at S.No. M.Com/304 E-Commerce and Legal Security shall be partally
internally assessed. The assessment shall be based on distribution.

Appendix-D
Master of Commerce

*Semester-1V

Paper No. Subject & Paper Duration Theory/ Max.  Min. Min. Periods
ofExam. Sessional Marks Pass Aggre. per
hours. Marks Marks week

M.Com.401 Project Report &/iva- 3 Project 60 24 5

Voce Viva- 40 16

voce
M.Com.402 Any one combination from

the following.

A. 1) Financial Institutions 3 Theory 80 32 4
& Markets. Sessional 20 08

2) Project Planning & 3 Theory 80 32 4
Control. Sessional 20 08

3) Security Analysis & 3 Theory 80 32 4
Portfolio Management. Sessional 20 08

B. 1) Advertising & Sales 3 Theory 80 32 200 4
Management. Sessional 20 08

2) Marketing Research 3 Theory 80 32 4
Sessional 20 08

3) International Marketing 3 Theory 80 32 4
Sessional 20 08

C. 1) International Business 3 Theory 80 32 4
Environment. Sessional 20 08

2) International Marketing3 Theory 80 32 4
Sessional 20 08

3) ForeignTrade Policy 3 Theory 80 32 4

Procedures,& Documentations.Sessional 20 08

10

*Marks obtained by the External/Ex-candidates out of 80 in theory shall be
converted proportionately as marks obtained out of 100 marks in lieu of
internal assessment marks.

Appendix-E
Master of Commerce
Scheme of Project report

A candidate must acquire min. of 24 marks in the Project Report & 16
marks in the/iva-voce for passing in the project report paper

Scheme of Examination for Internal Assessment marks.

For all theory papers (Excluding Paper Nos. M.Com.204,304 & 401)
there shall be 80 marks for each University examinations paper & 20 marks
for internal assessment. The division of internal assessment marks will be
as follows.

Home assignments ... 8Marks.
Class room test & term examination ... 8Marks.
Attendance (60% and above) .. 4 Marks.

*kkkk



ikl
DIRECTION
No. 20./2012 Date : 22/5/2012
Subject Examinations leading to the Degree dffore arive)

Master of Commerce (Bi-annual pattern) (Two Year
Course) Direction 2012.

Whereas, Ordinance No. 19 of 2003 in respect of Examinations leading to
the Degree of afors= o) Master of Commerce (Bi-annual patterny¢r
Year Courseiy in existence in the University
AND
Whereas, thécademic Council in its meeting held on 30/3/204de
Item No.24(5) (1) has resolved to accept the medium for instructions and examinations
for practical of all the Computer papers in the Post Graduate degree courses shall be
English only
AND
Whereas, thAcademic Council in its meeting held on 5/5/2012 vide ltem
No.74 (D) has resolved to accept the amendments in the existing eligibility table
appearing under Para 7 of Ordinance No. 19 of 2003.
AND
Whereas, thAcademic Council in its meeting held 80/3/201 &
5/5/2012 has resolved to refer the matter to the Ordinance Committee to
make amendments in the respective Ordinance.
AND
Whereas, the matter for changing the eligibility table and adding
new provision is required to be regulated &g Ordinance, and making
amendment in respective Ordinance is time consuming process.
AND
Whereas the revised eligibility table regarding admission in next
higher class, and medium for instructions and examinations for practical of
all the Computer papers in the M.Com. course are to be made applicable
from the academic session 2012-2013.

Now, therefore, I, DrM.K. Khedkar Vice-ChancellgrSant Gadge
BabaAmravati UniversityAmravati in exercise of the powers conferred
upon me under sub section (8) of section 14 of the Maharashtra Universities
Act, 1994, do hereby direct as under-

1) This Direction may be called “ Examinations leading to the
Degree offosa mor) Master of Commerce (Bi-annual pattern)
(TwoYear Coursd)irection 2012".

2) This direction shall come into force from the date of its issuance.

3) The present Eligibilityrable appearing under Para 7 of
Ordinance No. 19 of 2003 be sustituted by the following table-

12

Eligibility Table
Sr. No.| Name of Exam. The Sudents The Sudents should
should have have passed in all
have completed the the subjects of
term satisfactorily | the Examination of
2 3 4
M.Com. M.Com.
Semester-| Semester-I
2. M.Com. M.Com. _
Semester-li Semester-li
3. M.Com. M.Com. 2/3 Papers of M.Com.,
Semester-lil Semester-lll | Semester-1 &I
taken together
4, M.Com. M.Com Cleared all the papers pf
Semester-1V Semester-IV | M.Com. Semester-I.
4) The following proviso be added under the Para No.4 of Ordinance

No. 19 of 2003-
“Provided that the medium of instructions and examinations for
practical of all the Computer papers shall be English only”

5) In Para 14 of the main Ordinance the words and figure “Ordinance
No. 138" be substituted by the words and figures “Ordinance No.
6 of 2008”
sd/-
Amravati. (DrM.K.Khedkar)

Dated: 19./5/2012

Vice-Chancellor
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DIRECTION

No. 6/2014 Date : 3/5/2014

Subject : Examinations leading to the Degree ofifftrss wrer) Master of
Commerce (Bi-annual pattern) (Two Year Course) Direction
2014.

Whereas, Ordinance No.19 of 2003 in respect of Examinations
leading to the Degree ofiforss o) Master of Commerce (Bi-annual
pattern) (Wvo Year Course) is in existence in the University

AND

Whereas, thAcademic Council in its meeting held on 17/2/2014
vide Item No. 22(3A) R-2,B)R-3,D) R-3 &R-5 has resolved to accept
introducing the papelResearch Methodolog¥in place of “M.Com.301 -
Elements of Co-operation” for M.Com. Semester-1ll a@a-operative
Management in place of M.Com.402 B(2)-Marketing Research for
M.Com.SemestelV, & corrections in teaching workload of the subjects
M.Com.102. 202,302 & 303of M.Com. Semester-I,11&lIlIto be implemented
from the academic session 2014-2015.

AND

Whereas, the papers for the examinations for semester-111&IV is
provided under Para 6 (C)& ( D), aAgpendices -C&D of the above said
Ordinance.

AND

Whereas, the teaching workload for each subjects is provided

underAppendice®\,B,C&D of the above said Ordinance.
AND

Whereas, the new papers nanmiRésearch MethodologyndCo-
operative Managementfor M.Com. Semester-IlI&IVcourse are to be
introduced from the academic session 2014-2015.

AND

Whereas the corrections in teaching workload of the subjects
M.Com.102. 202,302 & 303 of M.Com. Semester-1,11&lll are to be
implemented from the academic session 2014-2015.

AND

Whereas, the matter for changing the paper titles of the papers
namely “M.Com.301 —Elements of Co-operation “ and”M.Com. 402 B(2) —
Marketing Research “of M.Com Semestg&lV , and the corrections in
teaching workload of the subjects M.Com.102. 202,302 & 303 of Semester-
I,I1&11l is required to be regulated by an Ordinance.

AND
Whereas, th&cademic Council in its meeting held on 17/2/2014

has resolved to refer the matter to the Ordinance Committee to make

amendments in the respective Ordinance.
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AND
Whereas, making amendment in respective Ordinance is time
consuming process.
AND
Whereas, the syllabi of M.Com Semester-1,11,111&IV are to be made
available for the academic session 2014-2015.

Now therefore, I, DJ.A.Tidke, Vice-ChancellgrSant Gadge Baba
Amravati University in exercise of the powers conferred upon me under
sub-section (8) of section 14 of the Maharashtra Universitie$994, do
hereby direct as under-

1. This Direction may be called, “Examinations leading to the Degree of
(aftrsn ) Master of Commerce (Bi-annual patternyvrYear
Course), Direction 2014.

2. This Direction shall come into force from the date of its issuance.

3. The title of the papers namely M.Com.301-Elements of Co-operation,
and M.Com.402 B(2)-Marketing Research f8emester-111&IV
examinations of M.Com course from the academic session 2014-2015
shall be as given below

) M.Com-301"'Research Methodology”
i)  M.Com.402 B(3-"Co-operative Management”.

4, The teaching workload for the subjects M.Com.102,202,302 &303
prescribed iAppendix-A,B&C of the Ordinance No0.19 of 2003 be
substituted from the academic session 2014-2015 as given below

) In Appendix-A- the figure “5” appearing under the title periods
per week against the paper of M.Com.102-Services Marketing
and Customer Relationship Managemeasubstituted by the
figure “4”,

i) In Appendix-B- the figure “5” appearing under the title periods
per week against the paper of M.Com.202-Strategic
Managemerite substituted by the figure “4”.

i) In Appendix-C- the figure “4” appearing under the title periods
per week against the paper of M.Com.3@2tSticalAnalysishe
substituted by the figure “5”.

iv) In Appendix-C- the figure “4” appearing under the title periods
per week against the paper of M.Com.303-CorpdiatéPlanning
&Managementbe substituted by the figure “5”.

Sd/-

Amravati. (J.A.Tidke)

Date : 25/4/2014 Vice-Chancellor
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SYLLABUS
Prescribed for M.COM. Part-l, Examination
SEMESTER-I

M.Com.101
MANAGERIAL ECONOMICS
Marks:80

Nature & scope of Managerial Economics : Concepts of
Managerial Economics. Economic theory & Managéhnebry
Role & responsibilities of Managerial Economists.
Fundamental Principles- Opportunity cost principle, Equi
marginal principle.

Demand Analysis : Individual & market, Law of demand.
Elasticity of demand its meaning and importance. Price
elasticity Income elasticity & Cross elasticity Using elasticity
in Manegerial decisions.

Theory of consumer choice: Indifference approach-theory
of consumer choice under risk. Demand estimation &
forecasting.

Production Theory : Production function. Production with
one and two variable input&conomics and dis-economics
of scale. Short & Long run cost functions. Law of variable
proportions. Law of suplysuply cost and managerial
dicisions.

Price determination & pricing practices. Characteristics of
different market structures,Objectives of firm. Price
determination in short-ruand long run under perfect
competition. Monopolisticompetition, oligopoly and
monopoly Price-discrimination.

Business cycles: Nature and phases of business cycle.

Theories of business cycles. Monetary innovation.
Samuelson and Hicks theories.

Inflation: Characteristics and types. inflation in terms of
demand pull and cost push factors. Effedtmnflation.

REFERENCE BOOKS:

1
2

3.

Chopra O.PManagerial Economic$ata McGraw Hill,Delhi.
Petersen, H.Craig atl Cris Lewis: Managerial Economid&ientice
Hall,Delhi.

Varshney R.L.and Maheshwari K.L: Managerial EconoiBidtan
Chand and Sons, New Delhi.

10.
11.
12.
13.
14.

16
Dwivedi D.N : Managerial Economicgikas Publishingdouse, New
Delhi.
Adhikary M : Managerial Economics, Excel Books,New Delhi.
Mehta PC : Managerial Economics, Sultan Chand and Sbes,
Delhi.
BaumolW.J.: Economidheory and operationalysis,Prentice
hall of India Pvt.Ltd. New Delhi.
Dwivedi K.K: Modern Economigheory

T gd, 9.0 9T - afeRA & |eald
ST Q9 U9 31ATd - SRR & eaid
<147 Tar Wikare! - fhAa qeaia
PHPR g WA - oI HE&Td
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M.COM. 102

SERVICES MARKETING AND CUSTOMER RELA TIONSHIP

Time :3 Hours

MANAGEMENT
Marks : 80

Objective:  To acquaint students with basic issues in services marketing
and customer relationship management.
Unitl: SERVICES MARKETING

Unit I:

Unitll:

1.1 Nature and type of services.

1.2 Difference between services and goods marketing.
1.3 Services marketing triangle.

1.4 Micro and macro environment for services marketing.
15 Customels expectations and perception.

SERVICES MARKETING PROCESS.

2.1 Service market segmentatidiargeting and positioning.
2.2 Services marketing mix-Need, Pricing of services.

2.3 Promotion and Distribution of services.

2.4 Matching of demand for supply of services.
SERVICE MARKETING APPLICATIONS.

3.1 Marketing of financial services.
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3.2 Marketing of hospital.

3.3 Marketing of tourism.

3.4 Marketing of educational services.

UnitlV: CUSTOMER RELATIONSHIP MANAGEMENT

4.1 Relationship marketing- Meaning, nature and scope.
4.2 Types of relational exchanges.
4.3 Attributes and determinants of relational exchange.

44 Reasons for relationship marketing.

UnitV: DEVELOPING AND MANAGING RELATIONSHIP

5.1 Customer selection.
5.2 Relationship strategies.

5.3 Implementing customer relationship management.

Reference Books:

*

Time: 3 Hours

The Essence of Services Marketing,by Paynefani@dn. Prentice
Hall.

Services Marketing, by Zeithaml. McGraw Hill,Inc,N&ark.
Services Marketing by S.M. Jha. Himalaya Publishing House.

Customer Relationship Management, by Jagdish Seth &atal.
McGraw Hill New Delhi

Customer Relationship Management Essentials,by\ib@osney
Prentice Hall

Services Marketing and Customer Relationship Management, By
Dr. L.K. Karangale & DrPN. Ladhe; Payal Prakashran Nagpure.

M.COM. 103
ADVANCED FINANCIAL AND COSTACCOUNTING
Marks: 80

Objective:  The objective of this course is to enable students understand
accounting concepts, tools, and techniques used for taking
managerial decisions.

Unit-l: 1) Accounting Books and Fin&lccounts.

Journal entries related to finAkcounts closing entries,
Transfer entrieg\djustment entries and Rectification entries
and effect of rectification on result and position of business.

Unit-1l:

Unit-1ll:

Unit-IV :

Unit-V
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2) Valuation of Goodwill and shares.
3) Accounting standard (Indian & International)

Final Accounts of companies (an overview)

1) FinalAccounts and financial statements of companies.
2) Amalgamation & absorption of companies.

1) CostAccounting:
Meaning, importance and scope of Césicounting.

Essencial for efficient costing system. Costing as quide to
Business Policy

2) Typicals problems on ascertainment of total cost, Net profit
and selling price.
On CostAscertainment and classification.

Allocation of on-cost, Special Revenue items. Machine-Hour-
Rate. Operating costing.
. 1) Process Costing :-

Normal spoilage or wastag&hnormal spoilage or wastage.
Joint and By-products preparation of procassounts.

2) Job & Contract Accounting.

3) CostAudit:
Concept and definition, Scope, KindsAafdit, Distinction
between financial and coéiudit. CostAudit procedure,
Programme and RepoAgdvantages of Cogtudit.

BOOKS RECOMMENDED:

AdvancedAccounting: By- M.C.Shukla anflS. Grewal.
Advanced Financidlccounting: By- R.L.Gupta.

Financial Accounting ‘* A Managerial PerspectiveBy
R.Narayanswamy

Advanced Cogiccounting: By B.M.Lall Nigam & G..Sharma.
CostAccounting : By R.K.Gupta.

CostAccounting : By Bigg.

CostAccounting and Costing Methods: Byheldon.

NI <lEidh - By - U9 .09 &l

ST g - By - AR A1Iw a1 el

TR AT - dIc, g, TR (I FHIRME, TTIR)

T T TGID - IR 3R AT (TS TAdR YT, FHIR)
CostAccounting : B.M.Lall, BH.1. New Delhi.

Theory & Problems in Cosiccounting: Khan & Jainfata Magrohil.
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M.Com.104

BANKING AND INSURANCE SERVICES

Time: 3 Hours Marks : 80

Unit-| : COMMERCIAL BANKS :
Functions,Credit creation,Nationalisation of commercial
banks, Prioritysectors, Mobilisation of resources, Current
trends in giving loans. N.R., Computerisation of banks, E-
Banking ATM and their impact on performance.

Unit-Il : R.B.l, S.B.I and Co-operative Banks :
R.B.I: Functions, Instruments of credit control, Monetary
Policy, Role in Economic development of the country
S.B.I: Functions and working.
Regional, Rural and Co-operative Banks :
Functions, Resources, Operational system, Progress and
performance, Role in rural development.

Unit-1lI: NATURE AND SCOPE OFINSURANCE: Need and
importance oflnsurance General principles of Insurance,
Insurance aa Social and Business security tool, Procedure
regarding formation of Insurance policy and settlentént
policy claims,Progress and performance, Privatisatibn
Insurance and its effects.

Unit-1V ; KINDS OF INSURANCE::
Life Insurance Fire Insurance, Marine Insurance, Crop
Insurance, Livestock Insurance.
Other forms of Insurance cover: Mot&ersonalAccident,
Sickness and other libility cover

Unit-V : LEGISLA TION OF LIFE AND GENERAL INSURANCE IN

INDIA

Contribution to Economic Development of LIC & General
Insurance Developmentatking and functions of IRDA,
IDBI,IFCI,ICICI,IBRD.

REFERENCE BOOKS::

1 Banking systems : Beck Hart : Times of India, Mumbai.

2. Indian BanksTheir portfolios, Profits and policfponald D.Hester

University of Mumbai.
3. Monetary policy and Reserve Bank of India : K.N.Raj.

10.

11.
12.
13.
14.
15.
16.
17.
18.
19.

20.

Time: 3 Hours
Unit-1 :
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Public sector Banking : K.N.Kabra and R.R.Suresh, People Publishing
House.
Corporation finance : Principles and problems, S.C.Kuchhal.
The Reserve Bank of India, functions and workiRgserve Bank of
India Publication.
Theory and practice of development BankiigK.Basu,Asia
Publication.
Comparative Banking systems : Backhart.
et T 31 o7 I veacht - OREd I g GRwpR, 7.9 F. I H.
b AIATT AT U7 qHT TR - RG-S,
31 I 37T T H&T TR - TRIB-UTCIel,, SAR, HILT FBTe, AR
Insurance in India : R.M.Roy
Insurance,Principles and practice : R.S.Sharma.
Marine Insurance : Keats.
Principles and practice of fire Insurance : Godwin.
Life Insurance Corporation Act,1956.
T FGAR - U1, [oRT, 1. 9. T AR

Chartered Insurance: Institute marine Insurance.
Federation of Insurance Institute : Fire Insurance.

JRYFTHT et HH AT U1 AF - oRID - YU IRTGDR.

SEMESTER-II
M.Com.201
ACCOUNTING FOR MANAGERIAL DECISIONS
Marks: 80

INTRODUCTION TOACCOUNTING:

Managemeniccounting as a area of accounting; Objectives,
Nature and Scope of financial accounting, Cost accounting
and management accounting. Managerenbunting and
managerial decisions, Managemgétountants position,
Role and responsibilities.

Accounting Plan and Responsibility Centres :-

Meaning and Significance of responsibility accounting,
Responsibility centres : Cost centre, Profit centre &
Investment centre.

Analysis and Interpretation of Financial Satement :-
RATIO ANALYSIS::

Definition, Objects, importance, necessitymitation,
Classification and interpretation of ratio. Computation of
various ratios, Capital gearing.



Unit-11 :

Unit-1ll:

Unit-IV :

Unit-V :
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Analysing Financial Satements

() FUNDS FLOW STATEMENT :

What is fund, What is flow of fund. Transactions not resulting
in the flow of fund and Transactions resulting in the flow of
fund, Rules of fund flow statement. Schedule of changes in
working capital, Statement of sources and Application of
fund.

(b) CASH FLOW STATEMENT :

Definition, object and utility of cash flow statements,
preparation of cash flow statement.

Standard costing :

Standard costing as a control technique, Methods of cost
control; objects of standard costing method. Relationship
between standard costing and Budgetory control; Setting of
standard and their revisioldvantages and Limitations of
standard costing method.

ANALYSIS OFVARIANCE :

Meaning, importance, kinds of variances and their uses;
Material, Labour and overhead variances, Disposal of
variances; Relevance of variance analysis to budgeting and
standard costing.

Marginal Costing and Break-Even-Analysis :

Concept of Marginal costing and absorption costing,
Marginal Costing versus direct costing, Ca&itume-profit-
analysis, Break-Even analysisssumptions and practical
applications of Break Even analysis. Decision regarding sales
mix, make or Buy decisions and discontinuation of a product
line etc.

BUDGETING:

Definition of Budget; Essential of budgetingpges of
Budgets; Functional, master etc; Fixed and Flexible budget;
Problems on cash Budget & Flexible Budget;

Budgetary control; Zero base budgeting,performance
budgeting.

REPORTING TO MANAGEMENT :

Definition; Objectives of reporting; Reporting needs at

different managerial levelsTypes of reports. Modes of
reporting, reporting at different levels of management.

2

BOOKS RECOMMENDED:

1 Managemenfccounting : By-Anthony, Robert.
(PublisherTarapore-wala, Mumbai)

2. Introduction to ManagemeAtcounting : By- Homgran, C.Gary,
L.Sundem antlilliam O.Sration.(PublishePrentice Hall,Delhi)

3. CostAccounting A Managerial Emphasis: By- Homgran,Charies. T
Geoge foster and Shikant M.Dall@PublisherPrentice Hall,Delhi)

4, Management Accounting : By - Pandey I.M.
(PublisherVani Publication,Delhi)

5. Principles of Management Accounting: By- Man Mohan, S.N.Goyal.

6. Management Accounting : By-Hingorani.

7. Fundamentals of Management Accounting: By-R.K.Ghosh and
G.S.Gupta.

8. Outline of Management Accounting: By-R.L.Gupta.

9. U&Y oRATHH, < 31 U FaER, By - U & oAUl

10. YYD oIGidh - By - BITS 311 U1 UIcid.

11.  YEgS SEid - By - U1.QH . g1

12. Managemenfccounting : Khan & JairiTata Magrohil.

13.  Management Accounting : Career Publications, Nashik.

Time :3 Hours

M COM. 202
STRATEGIC MANAGEMENT

Marks : 80

Objective: - To enhance decision making abilities of students in situation

Unitl :

Unit I:

of uncertainty in dynamic business environment.
CONCEPT OFSTRATEGY
1.1 Definition of strategyobjective and goals
1.2 Approaches to strategic decision-making.
1.3 Mission and purpose
1.4 Functional levels strategies.
ENVIRONMENT AL ANAL YSISAND DIAGNOSIS.
2.1 Concepts of environment and components of environment
2.2 Environment scanning and appraisal
2.3 Organizational appraisals
24 Strategic advantage analysis and diagnosis.
25 SWOT analysis.



Unit lI:

UnitIV:

Unit V:

Time: 3 Hours

Objective :- To help student understand the conceptual framework of
management andganizational behaviour
Unitl: SCHOOL OFMANAGEMENT THOUGHT :

Unit I:
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STRATEGY FORMULA TION AND CHOICE.

3.1 Modernization and diversification.
3.2 Integration, meager, and take over
3.3 Disinvestments and Liquidation.
3.4 Factor affecting strategic choice.
FUNCTIONAL STRATEGIES

4.1 Marketing policies.

4.2 Production policies.

4.3 Personal policies.

44 Financial policies.

IMPLEMENT ATION OF EVALUATION OF STRATEGIES
5.1 Issues in strategy implementation.

5.2 Interrelationship between strategy formulation and
implementation.

5.3 Strategic control-Techniques of strategic evaluation of
control.

M.COM.203
MANAGEMENT CONCEPTAND
ORGANIZATIONAL BEHAVIOUR
Marks :80

1.1 Scientific, process, human behaviour & social system school.

1.2 Decision theory school

1.3 Quantitive and system school.

1.4 Contingency theory of management.

15 Functions of a manager

MANAGERIAL FUNCTION.

2.1 Planning - concept, significance and types

22 Organizing - concept, principle, thegrauthority
responsibility power delegation and decentralization.

24
2.3 Staffing

2.4 Directing and co-ordinating

25 Control- nature, process and techniques
Unitlll:  INDIVIDUAL BEHAVIOUR

3.1 Attitudes - meaning and formation

3.2 Perception-concept, process.

3.3 Learning - meaning and theories.

3.4 Personality - meaning and traits

35 Transactional analysis - concept, types of transactions

3.6 Motivation - meaning and Maslow and Herzberg theories.
UnitlV: GROUPBEHAVIOUR

4.1 Group dynamics - meaning and importance.

4.2 Types of groups and group formation

4.3 Meaning and styles.

44 Principle centered approach to team development
UnitV: ORGANIZATIONAL BEHAVIOUR

5.1 Organizational communication - process, types and barriers

5.2 Organizational conflict -meaning , sources and types.

5.3 Resolution of conflict - measures.

5.4 Organizational change - concept, need, and resistance to
change

55 Organizational diagnosis - concept and technique.
Reference Books :

* Qrganizational Behaviour By S.S.Khanka.S.Chand & Company
* Qrganizational Behaviouby Newstrom and DaviFata McGraw
Hill.

M.COM.204

COMPUTER APPLICATIONS IN BUSINESS
Theory : 60 Marks
Practical : 40 Marks

Objective:  The objective of this course is to provide an understanding
to computers, computer operating system, and application
of relevant softwares in managerial decision making.

Unit-l: 1.1 Modern Information Technology :Basic idea of Locadrea
Networks (LAN) andwide Area Networks(Ven); E-Mail;



Unit-1l:

Unit-1ll :

Unit-IV :

Unit-V :
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21

22

23
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i)
Internet technologies, access devices, concept\ibrid
Wide Web and Internet browsing; Multimedia.

Introduction to Operating Systems : Software needs,
operating systems, application softwares, programming
languages; DOSVindows- window exploreprint manager
control panel, paintbrush, calculatdesk top, my computer
settings, find, run, UNIX.

Word Processing :Introduction and working with MS-@vd
in MS Office; Word basic commands; Formatting-text and
documents; Sorting and tables;

Working with graphics; Introduction to mail-nggs.

Spread SheetsWorking with EXCEL- formatting, functions,
chart featuresyWorking with graphics in Excel; Using
worksheets as database in accounting, marketing, finance
and personnel areas. Creating a dynamic / sensitive
worksheet, concept of absolute and relative cell reference;
Using various built-in functions- mathematical, statistical,
logical and finance functions; Goal seeking and back solver
tools, using graphics and formatting of worksheet, sharing
data with other desktop applications, strategies of creating
error-free worksheet.

Presentation with Power-Point:Power-point basics, creating
presentations the easy w#jorking with graphics in Power
Point, Show time, sound effects and animation effects.

Introduction to Accounting Packages: Preparation of
vouchers, Invoice and salary statements; Maintenance
of inventory records; Maintenance of accounting books
and final accounts; Financial reports generation.
Practical knowledge ofally etc.

Introduction to Statistical Packages:Usage of statistical
packages for analysis in research- Excel,SPSS.

Introduction to C- Language:

History of C-Language, overview of "C" constants, variables
& rules of variables, data types, operators & Expression,
meaning of input & output operators.

Decisions making & Branching :- IFif, ...... ELSE, Nested IF
SWITCH, ?, : OperateiGOTO statement.

Decision making & Looping :- WHILE, DO WHILE, FOR
statements. Simple programmes on above mentioned.

26

BOOKS RECOMMENDED:

*

Date C.J.An Introduction to Database SystergdisonWesley
Massachusetts.

Dienes, Sheila S: Microsoft fide, Professional fowindows 95;
Instant Reference, BPB Publication, Delhi.

Norton, PetetVorking with IBM-PC, BPB Publication, Delhi.
O'Brian, J.A.: Management information systeifata McGraw Hill,
New Delhi.

Ulliman, J.0.: Principles of Database Systems, Galgotia Publications,
New Delhi.

Moseley / Boodey: BPB- MS- Office 2000

Courter : BPB MS-Office 2000

E Balagurusamy: Programming TWRBO C,Tata McGraw Hill
Publishing.

Byron Crottried : Programming with Tata McGraw Hill Publishing.
Mans field Ron :The Compact Guide to Microsoft Office, BPB
Publication, Delhi.

Programming iANSI "C" - E. Balagurusamyashwant Kanetkar
InformationTechnology & its applications in Business- ByiBhan,
Himalaya Publishing House, Mumbai.

Division of Marks for Practicals

Record preparation 10
Practical Performance 15
Viva-Voce 05
Description 10
Practicals Total 40 Marks

(Use Answer book for practicals provided by University)

*kkkk
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M.COM.PART-II, EXAMINA TION
SEMESTERHI

M.COM.301
RESEARCHMETHODOLOGY

( Effective from Winter — 2014 Exam.)
Time : 3 Hours Marks : 80

Objective ;- This Course aims at making students conversant with the
basic principles and theoretic concepts of the research and
guide them in their applications, so the students will be able
to write project report for course M.Com. 401 (Semester-1V)

Unitl : 1.1  Meaning — Nature-Practical Importance-Limitations

1.2 The Research Problem- The Process of the choice
and factors involved in the process.

Unitl : 21 Basic elements of the Research Methodology
a) Concepts

b) Formulation of Hypothesisypes and
Characteristics

C) Research Design- a) Meaning Jlypes.

Unit-lIl; 3.1 DatacCollection a) Data-meaning-sources b) Sampling
Technigues-meaning-basic principles Procegse3-
applications in Research-advantages &
disadvantages b) observation-meaning-types-
advantages & disadvantages c) Intervies-meaning
process-classification-merits & demerits d)
Questionnaire& schedule -meaning-types-process-
merits & demerits e) Secondary Sources of Data
collection-Library

Unit-IV : 41 Analysis & Interpretation of Data- Importance,
Classification,Coding-dbulation of Data- tatistical
analysis of data- Interpretation & Generalisation,
Graphic Presentation.

Unit-V: 5.1 Research Report- a) Meaning b) Designing c¢)
Construction d) Coherence e) Language f)
Interpretation g) References.

BOOKS RECOMMENDED:
* W.J.Good :- Methods in Social Research

* M.R.Cohen & E Nagar :An Introduction to Logic & Scientific
Methods.
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A.K.Das Gupta :- Methodology of Economics Research.

Wilkinson & Bhandarkar :- Methodology &echniques of Social
Research.

A Guide of Research Economics :- Editwof. C. TKurine, Published
for the Madras Institute for Development.

Fundamentals of Statistics: S.C. Shrivastava, Sangya Shrivastava -
Anmol Publications Pvt. Ltd. New Delhi-110002.

Research Methodology (Methods Bechniques) : C.R.Kothari,
Wishwa Prakashan, Dariaganj, New Delhi.

AAINTS e qeach - Sf. IR deax, $f. f[adew sraiof, i
HATSTLRAT HLT - Ted d Tl 37 1 7 H1eTs, 41 HIRT Hehrer,
R U3 AR,

e fAfRrI - A .vH. <R, FATgH Ui, SIIQR 303008
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M.COM. 302
STATISTICAL ANALYSIS

TIME:3 Hours MARKS: 80
OBJECTIVE: The objective of this course is to make the student learn the

application of statistical tools and techniques for decision
making.

Co-rrelation and RegessionmAnalysis :

Co-eficient of Rank-correlation (spearmaiiLimit of the
values of co-efficient of co-rrelation, Concurrent Deviation,
Correlation method,t8ndard error & Probable error

Meaning, Difference between co-rrelation and Regression
Analysis, Regression Equations; Regression co-efficient.

UNIT-I; Sampling and Data collection.

Sampling and Sampling (Probability and non-probability)
Method; Sampling and non-sampling errors, Sampling
distributions and their characteristics.

Satistical Estimation and Testing.

Point and interval estimation of population mean, Proportion
variance; Statistical testing-hypotheses and errors; Sample
size; Large and small sampling tests ; Z test, T test, F test.



UNIT I

UNIT-IV :

UNIT-V:
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Non Parametric Tests &Association ofAttributes:

Chi-squarélest and Goodness of fit, Meaning of Degree of
freedom, uses of Chi-square test.

Association ofAttributes :

Meaning, Diference between co-rrelation afsisociation;
Class frequencgy order of classes and class
frequencies; Ultimate class frequencigsle’s co-eficient

of Association; Consistency of data.

Index numbers

Meaning and types; Problems in the construction of Index
numbers; Methods of constructing Index numbers.

Test ofAdequancy of Index numbers formulae.
Probability Theory :

Probability-classical, relative and sujective probability;
Addition and multiplication probability models; Conditional
probability and Bays'theorem.

Probability Distribution :

Binomal, Poisson and normal distribution; Their
characteristics and application.

Satistical DecisionTheory :

Introduction, Meaning, Environment; Expected Profit under
uncertainty and assigning probabilities; Utility theory

Interpolation and Extrapolation :

Interpolation, Parabolic curve method; Newtomethod;
Binomial method.

Satistical Quality Contr ol :

Concept, Quality control methods; How to set-up the control
limits; Constructing control charts.

Analysis of Time Series :

Utility of Time serieg\nalysis; Components dime series,
PreliminaryAdjuectments beforAnalysis of Time Series,
Methods of measuring Trend with merits and Limitations;
Selecting the type of trend with merits and limitations;
Methods of measuring seasonal variations with merits and
Limitations.Least square method to fit straight line trend,
Moving average method.
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BOOKS RECOMMENDED:

1 Statistics for Business and Economics : By Hood R.P (Publisher :
Macmillon, New Delhi)
2. Satatistics for Management: By Levin Richard | and Devid S.Rubin
(Publisher - Prentice Hall, Delhi)
Fundamentals of Statistics : By D.N.Elhance.
Statistics :Theory Methods andipplication : By D.C.Sancheti,
V.K.Kapoor (Publisher - S.Chand)
Jifega! & Reaia : By DrShukla & Sahay
Jifera : By B.N.Gupta.
Hifera! & ot RFeaid : By K.N.Kapoor
Statistical Methods : By S.Bupta
Fundamentals dfpplied Satistics : By S.C.Gupta &.K.Kapoor
Applied Satistics : By Bowley
9. ModernApproach to ftistics : By DrVarsha S. Sukhadeve, Sugawa
Prakashan, Pune 30.
10. A Text Book on Business Mathematics &afistics : DrVarsha S.
Sukhadeve, Sugawa Prakashan, Pune.

11.  Higa! qw MM FaeR: TH.T4. S, fiTemgR 3 &. Teelierd,
TR,

> w
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M.COM.303

CORPORATE TAX PLANNING AND MANAGEMENT
Time :3 Hours Marks:80

Objective :- This course aims at making students conversant with the
corporate assessment, concepts of CorpdiatePlanning
and IndianTax Laws, as also their implications for Corporate
Managemement.

Unit-1 ; 1.1 Provisions of Residence for Companies aritaisliability,
Income exempt from InconTex for Companies.
1.2 House Propertfrofits and gains for Business/Profession,
Capital gains and Income from other Sources with special
reference to companies.
13 a) Deductions to be made in computing total Income of
the company and
b) Set off and carry forward of losses.
Unitll: 2.1 Problems on computation of total income of companies and
tax liability.
2.2 Introduction tofax Management: ConceptTax Planning,
Tax avoidance ant@lax evasions, Corporaf@xation and
devidend tax.
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Unit-ll:  Tax Planning:

Unit-IV :

3.1 Tax Planning for New BusinessxXPlanning with reference
to location, nature and form of organisation of new
business.

3.2 Tax Planning and Financial Management Decisidras
Planning relating to capital structure decision, dividend
policy, intercorporate dividends and bonus shares.

3.3 Tax Planning and Managerial Decisiofiax Planning in

respect of own or lease, sale of assets used for scientific

research, make or buy decisions, Repapilace, renewal or
renovation and shut down or continue decisions.

Speciallax ProvisonsTax Provisions relating to free trade
zones, infrastructure sector and backward areas,T
incentives for exporters.

Unit-V: 5.1 Tax Issues Relating famalgamation Tax Planning with

reference to amalgamation of Companies.

5.2 Tax payment Tax deductions and collection at source,
Advance Payment dx.

BOOKS RECOMMENDED:

*

* Circulars isssued by C.B.D.T

* IncomeTaxAct. 1961.

* IncomeTax Rules,1962.

* Lakhotia,R.N.: Corporaf@ax Planningyision Publications, Delhi.

* Singhaniay.K. : DirectTaxes : Law and PracticBaxmans Publication,
Delhi.

* Singhania,Vhod K. : DirectTax Planning and Managemergxmann
Publication, Delhi.

* Kanga & Palkhiwala : IncomEax.

* Bhagwati Prasad : Law and Practice of Incdmein India.

*  S.Mistry: DirecfTax Law in Practice.

*  Mistry & Kumar : Practicalax Planning.

* Dr. H.C.Mehrotra, DrS.PGoyal : Incom@ax Law & Practice including
WealthTax & Tax Planning.

* Dr. S.PGoyal : DireciTax Planning & Management.

* Dr. Arun Sinha, DrJayantkumar Gupta, DPrabhakar Ladhe, Prof.
Vrushali Pote fifir @) e @ sgavenq, Shri. Balaji Prakashan,
Mahal Road, Nagpur

NOTE: TheAct shall be studied in detail with reference to companies

Ahuja GK. and Ravi Gupta : Systema#ipproach to Incomé&ax and
Central Sale$ax, Bharat Law House, New Delhi.
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including preparation of the returns and computatioifaxf
liability of the companyso the students will be able to do the
CorporateTax planning and will be able to suggest appropriate
decisions in relation tdax Management.The Act shall be
studied related to the academic year as assessment year

M.COM.304

E-COMMERCE AND LEGAL SECURITY

Objective :
Unit-l: 1.
1.

1.

Unitll: 2.

2.

Unit-lll: 3.

Theory - 60 Marks
Practical- 40 Marks

The objective of this course is enable students to gain
knowledge about E-Commerce and its various components.

1 Introduction to E-Commerce :- Meaning and concept;
Electronic commerce versus traditional commerce; Media
convergence; E-commerce and E-business; Channels of E-
Commerce; Business applications of E-Commerce; Needs for
E-Commerce, E-Commerce as an electronic trading system-
special features.

2 Internet Concepts andTechnologies :Concept and evolution
of internet;Web technologies- global publishing concept,
universal reader concept and client server concept, Hypertext
publishing and hypertext information network, Benefits of
hypertextURLs, HTTP, HTTPD servers, HTML, HTML
Forms and CGl gateway services.

3 Business Models of E-Commerce and Infrastructure E-
commerce models; Supply chain management, product and
service digitisation, remote servicing, procurement, On-line
marketing and advertising; E-commerce resources and
infrastructure, resources and planning for infrastructure.

1 Business to Consumer E-Commerce Cataloguing, order
planningand Order generation, cost estimation and pricing,
order receipt and accounting, order selection and
prioritization, order scheduling, order fulfilling and delivery
order billing and payment management; Post sales services.

2 Web-site Design :Role of web site in B2C e-commertéeb-
site strategies and web-site design principles; Push an pull
technologies, alternative methods of customer
communication.

1 Business to Business E-Commerce Need and alternative

models of B2B e-commerdechnologies, EDI and paperless
trading; EDI architecture, EDI standard8Ns, Costs of EDI



Unit-IV

Unit-V:
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infrastructure, feature of EDI service arrangement, Internet-
based EDI and FTP-based messaging.

3.2 E-Business :-Workflow management, mass customization
and product differentiation; Organisation restructuring;
Integrated logistics and distribution; Knowledge management
issues and role of e-commerce infrastructure.

3.3 Intenet Protocols:- Layers and networking, OSl layering and
TCPlayering,TCP, UDPRIP, DNS, SLIPand PPPEmeging
scenario in ISP

: 4.1 Electronic Payment Systems :Special features required in
payment systems for e-commerdgipes of e-payment
systems; E-cash and currency servers; e-cheques, credit
cards, smart cards, electronic purses and debit cards; Business
issues and economic implications; Operational credit and legal
risks of e-payment systems; Risk management options in e-
payment systems; Components of an effective electronic
payment system.

4.2 Multi-Media and E-Commerce :- Concept and role of
multimedia; Multimedia technologies; Digitalideo and
digitization of product and customer communication; Desk-
top video conferencing and marketing; Broadband networks
and related concepts; ISDATM, Cell relay

5.1 Security issues in E-Commerce Security risks of e-
commerce, exposure of resources, types of threats, sources
of threats, security tools and risk-management approach, e-
commerce security and a rational security policy for e-
commerce; Corporate Digital Library; 1Act 2000.

5.2 Regulatory and Legal Frame work of E-=Commerce- Cyber
laws-aims and sailent provisions; Cyber-laws in India and
their limitations;Taxation issues in e-commerce.

BOOKS RECOMMENDED:

*

Agarwala. K.N. and Deekskaarwala : Business on the Néthat's

and Hows of E-Commerce: Macmillan, New Delhi.

Agarwala. K.N. and Deeksha Ararwala: Business on the Net: Bridge
to the Online storefront: Macmillan, New Delhi.

Cady Glcc Harrab and Mcgregor Pat : Mastering the Internet, BPB
Publication, New Delhi.

Diwan Parag and Sunil Sharma : Electronic Commertafageis
Guide to E-Busines¥anity Books International, Delhi.

Janal. D.S. : On-line Marketing Hand Bodan Nostrand Reinhold,
NewYork.

Kosivr, David : Understanding Electronic Commerce, Microsoft Press,
Washington.

A
Minoli and Minal :Web Commerc@echnology Handbooklata
McGraw Hill, New Delhi.
SchnelderGary P. Electronic Commerce, CoursechnologyDelhi.
Young, Magaret Levine The Complete Reference to Interfietta
McGraw Hill, New Delhi.
O’Brien J : Management Information Systeata McGraw Hill,
New Delhi.
Parag Diwan and Sunil Sharma : E-Commetdéanage’s Guide to
E-Business ; Excel Books, New Delhi.
C.S.\/ Murthy : E-Commerce- Concepts, Modelsatgies, Himalaya
Publishing House.
Electronic Commerce - By Bharat Bhaskdata Mc Graw Hill
Publication, New Delhi.
E-Commerce - By Bhushan Diwan, S.Chand & Co. Ltd. New Delhi-
55.
ComputeApplications in Business and Banking : By Rv@mal,
K.M. Gupta-Umesh Publication, 5-B, Nath Market, Nai Sarak- Delhi-

6.
S-PY : IIP A - Igdell g, IR

Division of Marks :

(1)Practicals:- 20 Marks  (Record Preparation-5, Practical

discription & Performance-10,
Viva-Voce-5).

(2)Assignment;- 20Marks  (Home assignment-4),

(Each assignment of 5 Marks)

40 Marks

*kkkk

SEMESTER-IV

M.COM.401
PROJECT REPORT & VIVA-VOCE

Objective:  The objective of this course is to provide an understanding

to the field work and practical proficiency the students should
acquire.

The candidates for Semester IV Examination shall
submit a project report at rhe end of forth Semester and shall
go through the viva-voce alongwith paper for Semester IL&IV
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The project report will carry 60 marks aviiva-\Voce 2. Comparative Research Project :Comparative study of two different
will carry 40 marks. business units or organisation working under any commercial
activity of same nature.

3. Recommendatory Research Project : Tracing the problem of any
business units or organisation working under any commercial
activity and recommendations thereon.

4. Innovative Research Projecta Tecommend any new form of
business units or ganisation of any commercial activity

Two copies of project reports (Printedigpewritten)
shall be submitted to the University thorugh the supervisor
of the candidate and the principal/Head of Institution/
Department at least a fortnight prior to the date of
commencement of the written examination.

A candidate shall submit with his project report a

certificate from the supervisor and Principal to the effect :- Expected Contents of Project Writing :

()  That the candidate has satisfactorily conducted - Title Page

research for not less than one academic yearlll
& IV Semester).

(I That the project report is the result of the candidates
own work and is of sufficiently good standard to

- Letter of Transmission (If applicable)

College Certificate
Candidates Declaration
Acknowledgement/Preface
Index of Contents

warrant its presentation for examination. - List of Table/Graphs

Project report shall be prepared by the candidate _ )

individually under the supervision of a teachfr Chapter | : Introduction _

seperate committee at the college level of teachers Chapter-II MethodologyAdopted for Project
may be constituted as and its member will frame a Chapter-IIl: Profile of Business units or Organisation of
scheme of analysing the topic of Projects and concerned commercial or non commercial
supervision in the beginning of Semester-IIl and the activity.

ChaptedV: DataAnalysis & Interpretation concerned to

Project report shall be submitted by the candidate at ‘ :
subject of research project

the end of the Semester-1V in the College. The Project

report shall be assessed by Internal/Supervisor and ChaptesV: _ Major Findings _
External examiners in the college itself alongwith viva- Chapter—\'/l. Conclusion & Recommendations fifiy)
Voce on the Projech candidate must obtain 24 Marks - Appendix:
in the Project report and 16 Marks\fiva-Voce for Copies of Forms
passing in the Project report paper Questionnaire
Interview schedule
- Bibliography
Any one combination from the following groups
Project Repott & Viva-Voce ol
-Guidelines- M.COM.402

(OPTIONAL GROUPA- FINANCE)

In a project report, it is expected to present scientific and systematic (1) FINANCIAL INSTITUTIONS AND MARKETS

presentation of data and information related to the subject of research _
study The subject of research project may include : Time :3 Hours Marks : 80

Objective: - To provide students with an understanding of the structure,
organization and working of financial market and institution
in India.

1. Informative Research Project : Detailed information about the
business units or organisation working under any commercial
activity.



Unitl :

Unitll:

Unit lI:

UnitIV:

Unit V:

37
INTRODUCTION

1.1 Nature and role of financial structure

1.2 Financial system and financial markets

1.3 Financial system and economic development
1.4 Indian financial system and overview

FINANCIAL MARKET

2.1 Money market- meaning, constituents & function

2.2 Money market instruments — call monégasury bills, and
certificate of deposits, Commercial bills, and trade bills.

2.3 Capital markets — primary and secondary market
24 Government securities markets

25 Role of SEBI - an overviewecent development.
FINANCIAL INSTITUTIONS

3.1 Reserve bank of India — organization, management, and
function

3.2 Commercial banks - meaning, functions and investment
policies.

3.3 Development banks — concept, objectives, and function.

34 Insurance companies — objectives, role, and investment
practices, IRDS.

35 Units Trust of India — objective, function, and schemes.
NON-BANKING FINANCIAL INSTITUTIONS

4.1 Concept and role of non-banking financial institutions
4.2 Functions of non-banking financial institutions.

4.3 Investment policies of non-banking financial institutions
44 Sources of finance for non-banking financial institutions
MUTUAL FUNDS

5.1 Concept and performance of Mutual funds

5.2 Regulation of Mutual funds ( with special reference to SEBI
guidelines)

5.3 Designing and marketing of mutual fund schemes

54 Latest mutual funds schemes in India — an overview

Time :3 Hours

38
(2) PROJECTPLANNING AND CONTROL

Marks : 80

Objective:  To enable students learn the process and issues relating to
preparation, appraisal, review and monitoring of projects.
Unitl: IDENTIFICA TION OF INVESTMENT OPPORTUNITIES.

Unitll:

Unitlll:

UnitIV:

UnitV:

1.1 Project ideas and screening of ideas.
1.2 Environmental scanning and opportunity analysis.

1.3 Market and demand analysis-Information required and
sources of information.

1.4 Demand forecasting.

15 Technical analysis- Plant location and layout.
COSTAND FINANCING OFPROJECT

2.1 Major cost components.

2.2 Cost of production,Break even analysis, Projected balance
sheet, P&LAccount and Cash flow statement.

2.3 Means of financing

2.4 Planning capital structure.

25 Various financing schemes of financial institutions.
PROJECTAPPRAISAL.

3.1 Methods of appraisal under certainty and risk and uncertainty
3.2 Investment appraisal in practice.

3.3 Appraisal process followed by financial institutions.
3.4 Project appraisal techniques.

SOCIAL COSTBENEFIT AANLYSIS.

4.1 Rationale for social cost benefit analysis.

4.2 Methodology of social cost benefit analysis.

4.3 L&M approach andUNIDO approach.

44 Measurement of the impact of distribution.

45 Social cost benefit analysis in India.

NETWORK TECHNIQUES FOR PROJECT

IMPLEMENT ATION, MONIT ORING AND CONTROL.

5.1 PERI& CPM Techniques.

5.2 Critical path,Event slacks addtivity floats.
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5.3 Scheduling to match activity of manpower 4.3 Company analysis.
5.4 Measures of variability and probability of completion by a 4.4 Technical analysis.
specified date. 45 Efficient market hypothesis.
55 Project implementation practices in India. UnitV: PORTEOLIO ANALYSIS
(3) SECURITYANAL YSISAND PORTFOLIO MANAGEMENT 5.1 Estimating rate of return and standard deviation of portfolio.
Time :3 Hours Marks : 80 5.2 Markowitz’s Risk- return optimization .

Objective:  To help students understand various issues in security 53 Sharpes Optimasation solution.

analysis and portfolio management. 5.4 Portfolio risk-Total risk, market risk and unique risk.

Unitl:  INVESTMENTS 55 Capital Market theory- Factor models and arbitrage theory

1.1 Nature and scope of Investment analysis.

12 Elements and avenues of investment. M.COM.402

: . (OPTIONAL GROUP B-MARKETING)

1.3 Approaches to investment analysis. (1)ADVERTISING AND SALES MANAGEMENT

1.4 Concept and measurement of return and risk. Time 3 Hours Marks : 80

15 Security return and risk analysis. Objective: - To acquaint student with the theory and practice and
Unitll: SECURITY MARKETS advertising as well as management of a firgalles operation

2.1 Primary Market- Role, Functions.Methods of selling securities Unitl:  ADVERTISING

and allotment procedure. 1.1 Meaning of advertising, advertising as tool of marketing

2.2 Secondary Markets-Role, Importandgpes of brokers,

Trading mechanism and listing of securities 12 Advertising effect — Economic and Social

2.3 Public Issue- SEBI guide lines on public issue and making of 13 Advertising objective- DAGMAR Approach

public issue. 14 Advertising budgets — Meaning and Methods
2.4 Dipository- Role and need.Depositories Act 1996. 15 Advertising consumer behavior
Unitlll: VALUATION OF SECURITIES. Unitll:  ADVERTISING MEDIA AND MESSAGE
3.1 Financial assetsfypes and their characteristics. 2.1 Media types — print media, broadcasting media
3.2 Valuation of bonds. 2.2 Media planning and scheduling
3.3 Valuation of debentures. 2.3 Media selection decision
3.4 Valuation of preference shares. 2.4 Message design and development — copy development, type

35 Valuation of equity shares. of appeal, copy testing.

UnitlV: SECURITY ANAL YSIS 25 Advertising on Internet

Unitlll:  SELLING.

3.1 Concepts — objective, fundamental and function of sales
management

4.1 Economic analysis.

4.2 Industry analysis.
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33
34
35

11
Selling process
Sales planning — importance, type and process.
Sales forecasting, sales quotas, and sales budget

Salesmanship, product and consumer knowledge.

UnitlV: SALES ORGANIZATION AND CONTROL

41
42
43
44

4.5

Principle of determining sales organization.
Setting up a sales organization.
Planning process for sales organization

Control process — analysis of sales volume, cost and
profitability.

Meaning expenses — Sales personal expenses, evaluating
sales for performance.

UnitV:  SALES FORCE MANAGEMENT

51

52

53
54
55

Planning and estimation of manpower environment for sales
department.

Recruitment, selection, training, and development, placement
and induction of sales forces.

Motivating and leading sales force.
Compensation and promotion polices.

Sales meeting and contests.

Reference Books :

*  Advertising Management #kker,Devid. Prentice Hall New Delhi.

*  Sales Management in the Indian Perspective by Guastaaf
Prentice Hall India.

Time : 3 Hours

Unit-1- .
i,
i,

M.COM. - 402-B(2)
CO-OPERATIVE MANAGEMENT
( Effective from Summer — 2015 Exam.)

Max.Marks. : 80
Meaning & Definition of Co-operation.

Principles of Co-operation.

Characteristics of Co-operation.

Unit-lI-

42
iv. Importance & need of Co-operation.

v. Origin & development of Co-operative movement in India.
Working & functions of —

i.  Agricultural credit Co-operative Societies.

i. Marketing Co-operative Societies.

i. Industrial Co-operative Societies.

iv. Consumer Co-operative Societies.

Unit-1ll - Working & functions of —

unit-IV - i.

i. Sugar factories of Maharashtra.

i. State Co-operative Bank.

i. ~District Central Co-operative Bank.

iv. Student Consumer Co-operative Societies.

Govt. policy on co-operation, Financiassistance to Co-
operative sector from Govt., S.B.I., N.C.D.C. & Co-operative
Banks.

i. Co-operative Education & Training.

Unit-V - Brief history of co-operative legislation in India.

i. Formation of M.S. Co-operativ&ct. 1960, Registration,
Byelaws, Membership, Capital, Meetings, Meeting Notice,
Agenda, Quorum, Minutes & method of Resolution.

BOOKS RECOMMENDED-

1 Theory & practice of co-operation in India & abrosdL.1,11,111 :
Kulkarni R.K.

2. Co-operation in India by C.B.Memoria & R.D. Saksena.

3. AEHR Tcd T FIER : U .Y 3R IFEADR, U7 3 SR
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(3) INTERNATIONAL MARKETING

Time :3 Hours Marks : 80

Objectives - To expose students to the conceptual framework of

International marketing management

Unitl:  INTRODUCTION TOINTERNATIONAL MARKETING

11

12
13
14

15

Nature, significance and complexities in international
marketing.

Transition from domestic of international marketing
Internal environment of international marketing

External environment of international marketing —
Geographical, Demographic, Economic, Socio-cultural ,
Political and legal environment.

Impact of environment on international marketing decisions

Unitll:  INTERNATIONAL MARKETING , PLANNING, ORGANIZING
AND CONTROL

21
22
23
24
25

Issue in international marketing

International marketing, information system

Organizing and controlling, international marketing operations
Global market segmentation

Selection of foreign market and international positioning.

Unitlll: PRODUCT AND PRICING DECISION

31
32
33
34
35
36

Products planning for global markets

New product development

Management of international brand
Packaging and labeling

Environmental influences on pricing decisions
International pricing policies and strategies.

UnitIV: PROMOTION AND DISTRIBUTION DECISIONS

41
42

43
44
45

Complexities and issues in promaotion decision

International promotion mix decisioridvertising, personal
selling, sales Promotion and public relations

Functions and types of distribution channels
Channels selection decisions

Selection of foreign distributor8gents & managing relation
with them.

14
UnitV: EMERGING ISSUEAND DEVELOPMENTSIN

INTERNATIONAL MARKETING

5.1 Ethical and social issues

5.2 International marketing of services

5.3 Information technology and international marketing.
5.4 Impact of globalization

55 World trade oganization.

M.COM. 402
(OPTIONAL GROUP C-INTERNATIONAL MARKETING )
(1)INTERNATIONAL BUSINESS ENVIRONMENT
Time: 3 Hours Marks : 80

Unit-I; International Business and Economic Environment :

Nature, importance and scope, framework for analyzing
international business environment-geographical, Economic,
Socio-cultural, Political and legal environment, world
Economic and trading situation.

Unit-Il : Economic institutions and agreements :

WTO, UNCTAD, IMF, World Bank, types and rationale of
regional Economic groups, ENATTA, ASEAN, SAFTA and
other groupings.

Unit-1ll ; Multinational Corporations :

Conceptual framework of MNCs, MNCs and host and home
country relations. Market orientation of MNCs.

Unit-IV ; Foreign Exchange markets :

Determining Exchange rates, Fixed and flexible Exchange rate

system, Cash and spot Exchange market, Factors affecting
Exchange rates-spot rates, Forward Exchange rates, Forward
Exchange contract, Foreign Exchange and currency features.

Unit-V: Foreign Exchange Management in India :

Exchange rate arrangement in India overview of FEMA ;
Exchange dealings and currency possession; Information and
communication, Concept ofREX, Markets, IT and
international business.

Reference Books :

1 Adhikari Maneb : Global Business Management- Macmillan New
Delhi.

2. Black and Sundaram : International Business Environment- Prentice
Hall.
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Time:3 Hours

Unit-l

Unit-1l:

Unit-1ll:

Unit-IV :

Unit-V

45

Sodersten B.O. : International Economics- Macmillan, London.
ParvezZAsheghian and Bahaman Ebrahim- International Business.

P HISD : ARSI A

(2)INTERNATIONAL MARKETING
Marks: 80

Introduction to International Marketing :

Nature & significance, Complexities in international
marketing, International markets-entry stratigies, International
markets-selection, Sigmentation and positioning Economic,
Social, Culltural, Political & Legal environments and their
impact on international marketing decisions.

Product & Pricing Decision:

Product planning, adaptation & development, packaging &
labelling decisions. International pricing policies &
strategies.

Promotion & Distribution decisions :

International advertising, Sales promotion and public
relations,Types of channel, Selection of channels and
channel members, Managing Channel relation.

International marketing planning,organising and control:

Issues in IM planning, International MIS, Organising and
Controling international marketing operations.

: Trends & Developments in International Marketing :

IT & international marketing, Impact of Globalization &
WTO.

REFERENCE BOOKS:

1

2.
3.
8

Time:3 Hours

UNIT-

Sarathy R anW.Terpsha : International Marketing.
Jain S.C. : International marketing.

TYTHR <Y : FISTRYSTD ST

ToRTef ARSIGR : Tehe AR

(3) FOREIGNTRADE POLICY , PROCEDURERSAND
DOCUMENTATION

Marks: 80
: INTERNATIONAL TRADE:

Absolute and comparative advantage theories, Modern
theory of trade- Heckshe®hlin theory terms of
trade,international trade in services, balance of payments and

UNIT-II:

UNIT-II:

UNIT-IV:

UNIT-V:

46
adjustment mechanism tariff, Exchange controls and other
non-tariff measures.

FOREIGN TRADE POLICY :

India’s foreign trade policy Export promotion
infrastructure and the institutional set up, deemed Exports
and rupee convertibilifyPolicy on foreign Collaboration and
counter trade arrangements.

EXPORT PROMOTION:

Export assistance and EPCG scheme, Export facilities, duty
drawback, duty exemption scheme, tax concessions, role of
state trading houses, 100% Export oriented units, Export
houses and trading houses, EPZs, SEZs, types and
characteistics of documents, Export Contract.

EXPORT FINANCING AND EXCHANGE RISKS :

Methos of payment, negotiations of Export bills,
documentary credit and collection, Pre and post shipment
export credit, Bank guarantees, Foreign Exchange regulations,
Marine insurance-procedures and documentation for cargo
loss claims.

MANAGEMENT OF IMPORTS:

Process and procedure of quality control and pre- shipment
inspection, Excise and customs clearance regulations,
procedures and documentations. Procedure for procurement
through imports, customs clearance of imports, introduction
to risks involved in importing transit risk, Credit risk and
exchange risk.

REFERENCE BOOKS:

1
2
3.

Verma M.L:Internationalrade-\kas publishing house New Delhi.
Export-Import policy : Ministry of Commerce, New Delhi.
Handbook of Export-Import policy prodedure : Ministry of
Commerce New Delhi.

Sodarsten B.O : International Economics,Macmillan London.

P HAISD : AR A
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